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EFFECT

JUMPSTART
YOUR INCOME, YOUR LIFE,
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DARREN HARDY
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By: James Clear
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PEOPLE

By: Stephen Covey

THE 4-HOUR WORK
WEEK

By: Tim Ferriss

THE ONE THING

By: Gary Keller &
Jay Papasan

THE POWER OF
HABIT
By: Charles Duhigg

THE SLIGHT EDGE
By: Jeff Olson
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RICH DAD,

POOR DAD
By: Robert Kiyosaki

BUILT TO SELL
By: John Warrillow

Creating a Business That Can
Thrive Without You

JOHN WARRILLOW

NEVER SPLIT THE
NEVER DIFFERENCE

SPI‘IT THE By: Chris Voss &
DIFFERENGF Michael Kramer

NEGOTIATING AS
IF YOUR LIFE

DEPENDED ON IT

WITE TREL RAZ

BLUEFISHING
By: Steve Sims
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THE 7 LEVELS OF
| COMMUNICATION
vt By: Michael Maher
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SUCCESS IN

SELLING

SALES & SELLING TACTICS

HOW | RAISED
MYSELF FROM
FAILURE TO
SUCCESS IN
SELLING

By: Frank Bettger
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SELLING

| By: Todd Duncan

THE PSYCHOLOGY

OF SELLING
By: Brian Tracy

HOW TO WIN
FRIENDS AND

INFLUENCE PEOPLE
By: Dale Carnegie
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By: Richard Koch
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DEATH BY MEETING

By: Patrick Lencioni

THE GO-GIVER
By: Bob Burg &
John David Mann
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LEADERSHIP & GROWTH

21 INDESPINSABLE
QUALITIES OF A
LEADER

By: John Maxwell

THE 360 DEGREE
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By: John Maxwell

THE ONE MINUTE
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By: Kenneth Blanchard
& Spencer Johnson
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